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Job Description

Job Title | Senior Designer
Department | Marketing, Communications, Insights and Student Recruitment
Grade | FA6

Job purpose (a
brief summary
of the role)

Develop creative and innovative designs. Working as a senior member of the team, this role will
provide strategic direction for this creative discipline (graphic design). Supporting the wider
design team to level up creative outputs that meet and exceed our internal client and department
needs.

In collaboration with the Associate Director and Creative Services Managers, develop compelling
designs that captivate the target audience and align with the University of Warwick brand. The
successful candidate will be an experienced, highly skilled and resilient team-player who is
passionate about their work and specialist skills, demonstrates creative flair and has a track
record in translating ideas into visually compelling designs.

Duties and
responsibilities

Creative ideation & strategic thinking

- As a seasoned designer, develop creative concepts, ideas and campaign toolkits that align with
creative briefs, brand/marketing messaging and departmental/institutional strategic goals.

- Support Creative Services Managers in reviewing all new incoming creative briefs and design
support requests, advising on elements like estimating resource required and best practice
schedules for successful delivery.

- As a subject matter expert, provide recommendations to our internal clients on how best to
maximise and optimise design solutions for our various platforms and audience channels.

- Be proactive in identifying creative design opportunities by staying updated on industry trends,
innovations, techniques, software and technologies to continuously elevate our designs and
marketing based on excellent understanding of our strategic goals.

Graphic design

- Oversee the execution of all design activity and take the lead on larger projects.

- Produce design solutions and campaigns that answer the client brief. This will include planning,
research, concepting, development and finished artwork.

- Art direction to support campaign production. This could involve working with our designers or
external skills like photography.

- Manage production schedules, budgets (if applicable) and logistics for the projects you are
leading, ensuring timely and efficient execution. This includes necessary planning
documentation/risk assessments.

- Ensure that all design work is of high quality, adheres to the brand guidelines, is compliant
(including the correct use of consent, GDPR and CMA guidelines) and is accessible to broaden its
reach and usability.

. Acting as a brand guardian, ensuring the brand is applied consistently and effectively, in your
work and the work of the wider team.

Communication & teamwork




- As a senior member of the team, support the Creative Services Managers with leading the

Creative team, deputising for them when required.

- Attend, and on occasion deputise, at regular team and project meetings, including project kick-

off sessions with our internal clients.

- Communicate effectively with clients and other stakeholders to ensure their needs are being
met throughout the design process. This will include presenting concepts and design work.
- Mentor the more junior designers by guiding them in improving their designs, advising

on software use or providing constructive feedback to boost their skills.

Person Specification

The Person Specification focuses on the essential and desirable knowledge, skills, experience and qualifications
required to undertake the role effectively. This is measured by (a) Application Form, (b) Test/Exercise, (c) Interview,

(d) Presentation.

Essential Essential Criterion Description Measured by
Criterion No.

E1 Educated to degree level in graphic design or closely related discipline or A
equivalent experience.

E2 Extensive experience as a professional graphic designer with excellent A,C&D
knowledge of designing for complex creative projects which can be
demonstrated through a strong, diverse portfolio of commercial design work.

E3 Demonstratable knowledge of design processes and software (Adobe Creative A&C
Suite) as well as a good working knowledge of standard office applications.

E4 Strong visualisation skills and a keen sense for conceptualisation to ideate, AC&D
develop creative design ideas and bring those ideas to life for clients.

E5 Experience of leading and managing large projects and campaigns, delivered on A&C
time and on budget, and managing multiple projects at one time.

E6 Experience of working with brand guidelines. A&C

E7 Understanding of how visuals can convey the right emotion or message, how you A,C&D
use design to resonate with the target audience and tactical use of
platforms/channels to achieve marketing/comms objectives.

E8 Knowledge and experience working across digital and print outputs. A&C

E9 Ability to work independently and with minimal supervision. A&C

E10 Excellent communicator and client service professional. A&C

E11 Industry knowledge on latest trends, equipment, emerging markets and Al. A&C

E12 A ‘can do’ mindset, bringing a positive attitude to all projects. A&C

Desirable Desirable Criterion Description Measured by
Criterion No.

D1 Recognised industry accredited qualifications. A

D2 Experience of working in the higher education sector. A

D3 Line management or supervisory experience. A&C




